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Domaines d'enseignement
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Service Quality – Customer Satisfaction and Loyalty, Sharing economy

Formation
2018 PhD in Management Science, Université de Lille, France

2014 Master of Science, E-Commerce et Digital Marketing, Université de Waikato, Nouvelle Zélande

Expérience Professionnelle
Positions académiques principales

Depuis 2022 Professeur assistant, SKEMA Business School, France

2019 - 2022 Professeur assistant, École de management Léonard de Vinci, France

Autres affiliations académiques

2015 - 2019 Assistant d'enseignement et de recherche, IÉSEG School of Management, France
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on  employee  productivity  in  teleworking  during  crisis:  a  cross-national  comparative  study.  International  Marketing
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Management, 36(6), pp. 824-847.
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TRAN,  T.T.H.,  CHILDERHOUSE,  P.  et  DEAKINS,  E.  (2016).  Supply  chain  information  sharing:  challenges  and  risk
mitigation  strategies.  Journal  of  Manufacturing  Technology  Management,  27(8),  pp.  1102-1126.
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Actes d'une conférence

TRAN, J.,  LI,  L.  et NGUYEN, D.Y.O. (2025). Sustainability in the spotlight:  Unleashing viral  dynamics and customer
engagement in sustainable-centric content propagation. 2025 AMS World Marketing Congress.

TRAN, J.,  CHEN, S. et TRAN, T.K. (2024). Experiencescape in Sharing Economy: A Cross-Cultural Study. ANZMAC
Conference 2024.

TRAN,  J.  et  BARTSCH,  F.  (2023).  Fashionable  Ethics  Across  Nations:  Exploring  the  Underlying  Mechanism  of
Consumers'  Responses  to  Moral  Transgressions.

Présentations dans des conférences

TRAN,  J.,  HE,  G.  et  LEONIDOU,  L.C.  (2024).  It's  here  to  stay:  Lessons,  reflections,  and  visions  on  digital
transformation  amid  public  crisis.  Dans:  EMAC  2024.  Bucharest.

TRAN,  J.,  ZEUGNER-ROTH,  K.  et  KATSIKEAS,  C.S.  (2023).  Responsible  Innovation  for  a  Better  World:
Conceptualization, Measurement, and its Underlying Mechanism. Dans: 30th Innovation and Product Development
Management Conference. Lecco, Italy (June 7-9).
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